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Abstract

The purpose of this research was fourfold: Firstly, to study
factorial levels of customers’ decision making, service quality,
satisfaction, and loyalty toward the Thai massage services in the
region of Lampang Metropolitan Municipality; Secondly, to
compare the Thai massage loyalty of customers with customers’
income; Thirdly, to analyze the confirmatory components of
selected factors with structural equation model in term of
customers’ loyalty in services of Thai massage; and Finally, to
investigate the causal relationships with the services of Thai
massage loyalty model of customers. Data from a set of 400
customer questionnaires in Lampang Metropolitan region were
employed with the purposive sampling technique, 394
questionnaires or 98.50% returned. These following statistics were
analyzed: frequency, percentage, mean, standard deviation,
one-sample t-test, one-way MANOVA, structural confirmatory
factor analysis, and path analysis, with the LISREL program and
reporting by completely standardized solution and basic model
styles. Research results were concluded that: 1) A whole of Thai
massage loyalty aspect, it was at a high level (P<05). Also, three
aspects were at a high level, namely decision making, service
quality, and customers’ satisfaction; 2) Of comparing the
Thai massage loyalty with customers’ incomes per month, it
revealed that three aspects were found significant difference
at the .05 level. Those aspects were: Service quality, customers’

satisfaction, and brand loyalty. It was also found that
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(2.1) Service quality aspect - Both groups of customer received
income below 10,000 baht and a group of 20,000 baht up had
more loyalty in term of service quality than a group of 10,001-
20,000 baht, (2.2) Customers’ satisfaction aspect - a group of
below 10,000 baht had more loyalty in term of satisfaction than
both eroups of a group income 20,000 up and a group income
10,000 - 20,000 baht at the .05 level of significance, and
(2.3) Brand loyalty aspect - Both groups of customer received
income 20,000 up baht and a group of below 10,000 baht had
more loyalty in term of brand loyalty than a group of 10,001-
20,000 baht; 3) Confirmatory factor analysis (Factor Loads = 0.70
and P<.05), it was consisted of (3.1) Decision making aspect - 1 out
of 2 as crucial component as images or the famous of enterprise
place, (3.2) Service quality aspect - 3 out of 5 as crucial
components as trust, customer responding, and customer
understanding, and (3.3) Satisfaction aspect - 3 out of 5 as
crucial components as selling, personnel, and process, and
(3.4) Attitudinal and behavioral loyalty aspect - 2 out of 8 as
crucial components as feeling and action; and 4) Causal
relationship with structural equation model for Thai massage of
customers in Lampang Metropolitan Municipality region, it was
found that empirical data fit the model and these following
appropriate statistics were found: Chi-square=178.41, df=205,
P-value=0.91012, RMSEA=0.000. It could be concluded that the
Thai massage loyalty of customers in Lampang Metropolitan
Municipality region received direct effect from only one aspect as
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“Satisfaction” at a high level and received indirect effect from
decision making aspect through service quality aspect at a low
level and also from satisfaction aspect at a low level through
satisfaction aspect. All aspects could predict in terms of direct and
indirect effects on the loyalty aspect at 66.70 percent and at
the .05 level of significance. This finding was no associated with

established research hypothesis.

Keywords: Loyalty/ Thai massage/ Lampang Metropolitan
Municipality
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LUUMALRE (One-way MANOVA) iiaiUSeuiiiaumnuassnsndinasld
vinmswawilnevesuilaalusiiufimauauassivns Smiadiung
Fuunmuseldseifiourasgnd1ilduinig nuda vis 4 duves
ANuAnA Diftgasnudeliunnsnaiuio funisdndule diusui
uansnafuegaditeddniisedu 05 loun funaunimuinig suans
flawole wazd1unuAng mevdmaaeuiiiemgfiunnsinsiu (Post
Hoc.test) lngT8vaaumitl (Scheffe’s Method) munguselavesgnen
(ngudt 1 9181#A1n91 10,000 VM nguTt 2 T8l# 10,001-20,000 UM
wagngudl 3 s19ld 20,000 vINTULY) (1) FrIugamINAITY3NIS
usneeru wuin naugnAdfisteldiinga 10,000 Um (Aade 4.04)
waznauiidiseld 20,000 VInAUlY (Anads 4.08) fauAaudiudeai
Usgiituanin nsliuinisgendnngugndiiisiels’ 10,001-20,000
U (Aade 3.83) egadidedfnyfisedu .05 (2) Fumuimale
wuin naugnAfiseldFiindn 10,000 U (Fede 3.94) TanuAaiiu
Aeafulsduarufianela gendngugnéndifissld 20,000 vmauly
waznaus1ele 10,001-20,000 U (e 3.77) egsilfuddnyszdu
05 uag (3) A1WAIIWeISNANF Wuin naugndTisele 20,000 U
Jul (Auade 4.11) waenguitdiseldsing 10,000 v (Auade 4.02)
fauAaiufsafuussifiuauasindng gandn ngugnAnfifiseld

o v A

10,001-20,000 U (Awade 3.88) agafitudAyfisesu .05

3. Ainvinuinguszasansideded 3 “Iiasgsiosduszney
WEUTY (Confirmatory Factor Analysis) 999U398AR@IIANNLUU
Tavsaun1slasiaianuasninanislduinisuinunulnevasuslan
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Chapter 1

Tuweiuilmauiauasdre” Tnensiansandvtinesdussnauwuy
Completely Standardized Solution AN auTiReLIRaust 0.70 Fuly
WueeAuseznoudrAey (Crucial Component) aqﬂlé’eﬁ’amiwﬁ 1 uag
il 3

At 1 dudsEAvSidunns mense (DE) n990u (IE) wagsau (TE)
FENTAMUFURUTFWNANAAINUUUTIADY [MRINT
USuuas (Overidentified Model)] fialuuA11uaIsnANA
n1sldusnisununulngvesuilan Tuwaiuiimauia
UATAEIUNN J9INa1UN

Dep.V. Indep.V R? F Path Coefficients

DE IE TE
® Service Quality | @ Decision 0.122 | 3.89*% 0.52* | 0.25 | 0.77
@ Satisfaction ® Decision 0.453 | 11.17* | 0.62* | 0.31 | 0.93
@ Service Quality 0.29* | 0.24 | 0.53
® Decision 0.00 0.24 | 0.24
e Loyalty ® Service Quality | 0.667 | 58.11* | 0.00 0.21 | 0.21
e Satisfaction 0.98* | 0.00 | 0.98

*P<.05

Remarks: Dep.V. = Dependent Variable, Indep.V. = Independent Variable,
DE = Direct Effect, IE = Indirect Effect, and TE = Total Effect

917015199 1 waz awdl 3 WJunan153as1zyi Overidentified
Model #ifideldtiasevinulusunsy LISREL Snademils Idnadwsidu
AafARINTenNasAe Chi-square = 178.41, df = 205, P-value =
0.91012, RMSEA = 0.000 nadsnanaguladn Teyatisuseinvasnndes
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fuwuudtaesigidelawmurduniegrldedidynisadanseiu .05
Han1sInTeasulansil

o (Y] 3

1) dawUsuelan1unisdndule (§Fuanwal Decision) 919 2

<

aadUszneuiildlunsdnuilussiussnevddledudufe amdnvel
w3edeidusvasaniuyszneuns (I9&ydnwal Image) AuU3n13/
algaglunissuuinig (dydnwal Charge) S 1 Tu 2 asdusznau
withuiBuesiussnevddydadudy (fowssudisuiunasifiads)
Ao nmdnwaivdedeiduvesaniuusznounis (IFdudnwal Image)
fenmiTnosdUsyneuwuy Completely Standardized Solution
Hu 0.91 Selahifulumuauyfgruveanmsideiisaly

19 (Y] ¢

2) FuUIHHIAUAMNNINUTNT (Fydnwal Service Quality)

<
¥

4 5 pardszneuildlunisfinwinsall laun usnisilugusssu

2

(A dydnwal Tangible) Anuidedold (4dydnwal Reliability)
nsmevaussnegnal (1¥dydnval Response) arusiulaled
(9&eydnwal Assurance) Anudlanagiiueniula (ddydnwal
Compassion) files 3 lu 5 ssduszneuwiniuiilussdusnouddy
Febuth (flowSsudieuiunasinnal?) e anuideiels Addndnuel
Reliability) n1sneuausssagna (Iddydnual Response) uazAIy
dlauaziiveniiivle (9&ydnval Empathy) Sadhudnesiuseneu
LuU Completely Standardized Solution W 0.76, 0.84 Way 0.72

auddu Felddulumuauyigiuveinisideningll

(% L4

3) MUshEan1uAIURanela (Fuanwal Satisfaction) w19 5

17

[

perUsenaudildlunisineindedl Taun drundndmel (Product)
A1UT1A1 (Price) ATULDINNTINIMNUIY (Place) ATUNTITALEINAT
418 (Promotion) AMUYAAINT (People) AMUANTNKIAFBUNINIEATN
(Physical) Laga1unTzUIUNIT (Process) dltiles 3 Tu 5 9eAUsEnoU
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Chapter 1

WirduiliduesdUsznouddideduduie n1sdnsauuneg (Place)
#ruyAaing (People) warA 1uNTzUIUNTT (Process) Ha1miln
29AUTENBULUY Completely Standardized Solution WJu 0.70, 0.72,
way 0.72 muadu avlidulumuauigiuresnsideiadls

| Tangible | | Reliability || Response | | Assurance || Empathy |

0.58 0.76 0.84 0.55 0.72 0.67,
%
i 0.58
Quality oA
Word-mouth
i3
991 o6 Strength
06
0.91 Indentif
Satisfaction
0.6 -
0.52 0.56 0.70 0.6 0.72 0.60 0.72
| Product || Price | Place ||Promotion|| People || Physical || Process |

Chi-square =178.41, df = 205, P-value = 0.91012, RMSEA = 0.00

A9l 3 Overidentified Model AUAUWUSITARANANUUUUTIADA
[ndan1suSuusa Model] Aduassnininisldusnisuraunulngvasguilag
lulwaiuimauiauasa1Ue

o

waee: aganvalvasuias Tadeua uszasiUseneuiBeaune (uaail

1) Uavsurlsgrunisanaule (19aganval Decision) Usenaumag nnanyaivise
Foiduavesanutsenauns = Image uazs1uaIusnas/ Arlda1eluns
FUU3N77 = Charge

2) Uaseuslidupaunimnisuinis (vdyanwval Service Quality) Usenausag
ﬂywu?r;?sﬁn?ugz/ﬁsm = Tangible #rupauidedeld = Reliability

AnzSgAansuasdfiaans uninedeysmn
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F1unIsMaUaUBINagNAT = Response Arundmiiulals = Assurance uay
sunand lauaziiueniiula = Empathy

3) thvgursaruaamnanaly (ldagyanwal Satisfaction) Usenausag a1uNEn 049
= Product A1151A7 = Price #1U%89nNNI15IAT19%18 = Place #71Un15
AUasuNITYIY = Promotion AIUYAAINT = People AIUANINLING LN
78I = Physical aga1unIzUIunIs = Process

4) thsgusauamaesnani ([9agyanwal Loyal) Usenaudae frumsdile =
Cognitive AINAINTAN = Affect AIUNITATLIT = Action AIUNITUBNAD =
Word-mouth A74AIUBRIAULY = Strength 91UnITUaAE2 = Identify
msdaausaulunisuntied = Share uazmunslnsnseuiuiiay = Exclusive

4) s diAuAfLazidangfnssy (Fydnwal Loyalty)
s 8 aerusznauildlunisinuaded loud drueudile (Fydnvel
Cognitive) AuANUTan (Fyanwal Affect) Arun1snseyin (feydnvel
Action) A1un1suanee (Fgydnwal Word-mouth) fununtnuuyy
(Fydnwad Strength) AUNSWANIAT (Fyanuad Indentify) n13didusIw
Tunsuntles (Fydnwal Share) Arunislasaseaduiiiay (Fydnwal
Exclusive) Han153iAsgvidoyanudn e 2 Tu 8 peUsEnaUWTY
fidussrusznoudfndedudue duauidn (@ydnual Sense)
wardun1snIEi (Fydneal Action) Sardndnesddssnounuy
Completely Standardized Solution 10w 0.75 way 0.77 mugdsu
elifulumuafgiurenisiseinely

4. Anwiuinguszasdveanisideded 4 “Anwianuduiug
WamgramukuvanNslasaienussnanansidusnsuwInualne
voe5uslan luwsiuiinauiauasdite Sadadiie” wud wuushaes
flufuuda (Overidentified Model) finwaenadosiudoyaidesying
Tnefdaradmdulunudennasie Chi-square = 178.41, df = 205,
P-value = 0.91012, RMSEA = 0.000 é’faﬂ?u anusaasuiazuda
AunemukUUsaedld aunnd 4
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Chapter 1

Service Quality

Satisfaction

Chi-square = 178.41, df = 205, P-value = 0.91012, RMSEA = 0.000

A9l 4 Overidentified Model AUAUWUSITARANANUUUUTIADA
[ndansuTuusa] anuasininanislduinisuiaunulnevasiuilan
Tuwanuimauiauasaue Iwmdnging

LUUdiassil 1 (Model 1): Jadasuqauninnisliuinis
(Fydnwal Service Quality) lasusvsnanimssandadesunisdndula
YoaUsznauns (Fydnwal Decision) Tusduliunans (Direct Effect
= 0.52) lewSsuifisuiuinasives 51 wazila (Devore and Peck,
2001 $nafidly amsy alad, 2551, wih 219) sgredleddnyiiszau 05
waznudn Jadeiieadunisdndulaaiuisaoduigainuuususi
mindsnude Jadeamuninnisliusnig (fydnwal Service Quality)
#¥ovay 12.20 agrsilfudAniisedv .05 agulddn mudefiansa
“Yaduiuamninnisliuinig lasudnsnanianssunandadudiu
n1sandulavesiusznaunis luseduuiunana (Direct Effect = 0.52)
lagdadesunisdndulaaiuisneiuiganuuwdsusiu Jadeamunin
nsliusnas liSesas 12.20 egrafidedAnfisedu .05 w3e91n013
g uisziunnudesilitosndt fovay 957
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Luud1aesdl 2 (Model 2): Jadosinuanufisnelarenmain
n5l9AU3N1s (drydnwal Satisfaction) losudvswantenssantadesiu
nsandula TusgAuuiunans (Direct Effect=0.62) wazdadumunmnin
nsliusnaslusediugi (Direct Effect=0.29) WaiFeuifisufuinmsives
ATy wazila (Devore and Peck, 2001 &ndislu gusy m3lad, 2551,
w1 219) egaitfddfiseiu 05 luvazifeatuldsudndnanmedon
wandaduarunisindulalagdwinudadesuauninnistiuing
Tuseiusn (Indirect Effect=0.31) waznuin Jadeiansie Jadediu
m3sindula uwardadedununinnsliuinis aunsoesuieauulsusiu
fuvsanufe Jadearuanuinelalafoveay 45.30 egeiitdudrfey
fiszstu 05 aguldin muderienss “dadesumnuiienels 165udvna
nsnsaanadudfyaosniufe arunisanaula Tuszauliunang
(Direct Effect=0.62) wartadoduamainnisiiuinislussfuen
(Direct Effect=0.29) uazlasudvsnanisdonaindadonisinduladasiiu
Jadoiuqua1mnsliuinis Tusefus (Indirect Effect=0.31)
Tastaduainaniaiuisaasuiennuwlslsiu Awdsaiupe J9dy
aufianela lddesay 45.30 eg1eiveddyiisedu .05 wSeannIs
naaeuiseiuAdeiulitdesniy Yovay 957

v a [ 4

LUUINAB9N 3 (Model 3): Uadeauminuassning (odyanual

o

a A

Loyalty) lasudnsnanisnsanaintadedrdgiadenease Jaduau
anuitewsla Tusedugs (Direct Effect=0.91) loiUSsuifisusuinausi
199 717 wazila (Devore and Peck, 2001 819ddlu ansy aslad,
2551, i1 219) egeifeddaiisyiu .05 vueiortuldsuinina
nageunnIndaduniunisandula lnvdeiwdadoauauninnisl
U‘%mia&ﬁuizﬁw?w (Indirect Effect=0.24) wazasrrutadoaiuainu

'
o

Nanala Tuseaudn (Indirect Effect = 0.21) wagWuINU89991UA
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AInanEIN1saesutgAuLUIUTIUAILUTANAD Uadeaundiu
flanelale fevay 66.70 egsivedAgyisziu .05 aguldn
Audaiianse “Jadeauninuassningd lasudvinantensanainiade
drAnyiudeane YadesuaiuianelaluseAuas (Direct Effect=0.91)
wazlasudnsnanideuaintadenisdndula dewirudadeaununin
a5l usnasluseusa (Indirect Effect=0.24) wavadr1udade
anufianelalusedusi (ndirect Effect=0.21) Tneladerimuagenann
annsaesuneAuLUsUTIU LS IR sswas s euie Jade

AUISNANA LaSenag 66.70 ay1eilad1AyNsyaU .05 15991ANIT
nagouNTzAuAmUTRLUlltounINTsay 957

anUsI8NaN1sIY

1. 9nuanIsanwAeafuesrUsznaudeBudu (Confirmatory
Factor Analysis) ¥99U338ARATIANULUUTI80IEUNITIATIAT1ALUY
mwmm%’ﬂﬁﬂﬁmﬂ‘z’fu%ﬂﬁumLqulmamaﬂﬁu%Iﬂﬂiumeﬁuﬁmﬂma
uATAIUN Jandnandne muluudnasslassasieusulal (Overidentified
Model) Ing81M15UININTINVDI89AUTENBULTIBUTY (MT0AIULUS
Wadaung) lundazdadeunaua9gnudn anudnsveldusnig
winnnulve (ddyanwallunuudnass Loyalty) wagtadeluaiunis
andula (Iddydnwalluwuudnass Decision) ATUAMAINUINAS

—

lddyanwalluLuudnass Service Quality) wagaruAuNinela
(Iﬁi’f”zy nwalluuuudnass Satisfaction) agluinauaias egeiltednAsy

N5gav .05 Turaigiieanu amnsiiasunamdulszdnsesrusenau
\B38udu (Confirmatory Factor Component Coefficient) #39@2LUs
Fedunnvesadeurardlasldinas nisinnsanainud fydos

0.70 %ulﬂ (WR191A1 Lambda 3701 Completely Standardized
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A o & = s

Solution) azladaAunuiidAyms aunnesrlsenauvetwiaz Iy
ansadussnusenauldsduduliiuladounslaegreivss@ninag
Fedodunuiinanaenndoafunui@nves Kotler (2000, p. 296)
1@ awdnwalluuFunvesnismann WuARTussvusuiifetu
a1 Wunnfiasiaudinisuimsuarnsdniuauvedednnis
Feluudsruuuimsdnnig yaaing (Huivnsuagntinaw) Anusuineu
AodsAuLarnITvIUTEleglLAaI51TMNE @IUNARAMNTUTEUTNITTDY
vignidunmlaesuvessdnfusiviouimamnulauazynaivie fleg
aeldanuiuiinvevreaussnlavidnnis dau A3ssa wadiny
LazAme (2550) Na1977 Ausniniedldanefiinainldusnng
\Jupnuidsannaunimesdudiuazuinisild Susininyarives
Fruauduiisne Flneunigdeazaiantafedldfunmuamussaudinie
vimsfuArfuuauRuiinuldanell vieaudssiiordnedudouns
N80 nTiau wazdenndesuuITeTes NeAss fauns (2557)
fidnwiierfunndnwainisuinisiidmaronisdnauladonlduinis
L5ane1u1aonyuludInianJUNNUnIuAT KanN1SNA@eUANLRFIY
ATITENUIN Adnwalnisusnsdanudunusiunisinduladenld
uinislsamerviatenvuludamiangunwumiuns wiidefiansan
WiazA1UNUINIAIgIgafe Andnwalaiunsidrdausnisliaviuiiay
AMUFDINS 09a91 AMmdnvalduaudeiolinadavesnisl
33 ndnwal Aunmuamnisliuinisislussriadiuuinisues
AMEndIN1sidfuuIns nmdnealatunisiiaiuddgysied Suuinig
wiazAu NMnEnvalduAINEEAINTe TR dnNLIndeN e
aonuiilunisdisuuinisuiazau nndnvaliusAauInsTivangan

[ YY)

AUSNWULVBINUUSANT tuvueh Parasuraman, Zeithaml and Berry

o

(1996) na1971 YadeRiAnuduinusmnen1ssusAMAINUSNI5:AN91N

= ) ay o o
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Chapter 1

= I3

AnuAIAniswesgnAn dudmienisuinisasiinunimgafseiioniny
Hoan1svosgnAtnsstuarmuataniefiaeld Jefinsiaunnasinng
Usziflununinuinisvienuuianunmuinig (SERVQUAL) Fayinls
anAAnanufianela TnefignAagfiansanainanudususssuves
A15U3M3 (Tangibles) uuinsasiinnandugusssuiianansadudia
Fudedld anuderiulinadald (Reliability) iunisliuinisiingaiu
nsdeansduinausliuignd vieauannsafzfoRauuinsld
Audtyey) N15MOUANBIANAT (Responsiveness) 1uAuSURRTaUVDS
wiinaudsiiniiliuinnsgnddisanudala wazlinuniouiioz
Fremdenseliuinisandwiud iielvgndildsuuinmsfiazmnuaz
5357 nsTimusiulanngndn (Assurance) n1suinisannndiney
fiflnrd Anuannsa vinwelunsihauneuasinmfesn1svesgnin
wasdiuyud duiusia aunsaviildgndninanusiulaingndalesy
U3n1577 waznisdilanazidngnd (Empathy) wiinewiliuinig
uignéusarsefenuelald anuaulaundunlduing sauvisd
aanlaludigndn uaraeaadesiunuITeves augd 5IINgSA (2554)
fifnwnAfuiiadonuamuinisinadenisdnduladenlduinisuas
ANANARans1duA1relsIne U AN TUTUYAN TN NUNIUAT
nansitenuin Jadeaunimuinsidnadenisdnduladenlduinig
Tssmeuaenvuluvansammamuaseg il dodifynisadad 0.05
leun shuanutdedte Tunsliuins susnuifiueniiiule Tuvassd
Jaduaunmuinissunisadennusiulaliunguilduinig Funis
MBUAUDIMDAIUABINITNITUINT kavnud JadurnanInusniseinu
AnuLdusUsssnvesnsuinig dusnaindeiiolunislviuinisiiing
AaAuinfdonsndud1vedlsineiuiaenty TN JuNnunIuas

o w a

pyeiiedrAyManAszAu 0.05 Tuinueufediu As15sa 1@Ismi,
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AN Esgshi 099713 Uneaily wazd3ey anBauud (2546) lananans
aufianelavedSuuinisin Wunsuansesnianiudd@nlumniauin
¥935{3Uson15U3n15 SutdunauiainnisuseifiuiuTouliisudsi
F3uu3nnslasulunisuins Audeaid3uuinisaanisinagldfuain
msvinsluwiazaniunisel vesn1suimsiiintu Sennuddnianunse
wsdsuldvaneseiumutadowindeunazFeulvvesnisuinng
Tuudazadold Jateiitnadoarufianelavesyiuuinislaeiivade
fidfey Idun nsuinis anwftanelevesgfuuinns Aeduilelasu
Uinsidganmuarsrdumslsiuinisasafuanudeans iaeuing
mmﬁq‘waiaaﬁuaqcli%“w‘%mi%ua&ﬁwm AUSMsTIgSuUInsEensy wie
flnnsaniumnzaufuganmueanisuinsmuauislaiazineves

=D

$UUIMSNITADI1ANANUINTAUANAMYBINITUTNNG An UG
w3ovean1en1sindinuie n1sddsuinisldazaanideduinig
farmdesnts msdualuuuzihuinseuielavesuilneaziiniy
I¥arnnnsldBurnansteyandeynnadu nannviuisquainyes
msudnstulumauin §ldudnns/ fuseneuns/ fuims Taediguims
Jugnalevenisuinslaedilinnuddiguesgnandumdn wuien
fuguftRanuuinsudendnauuinisinsendndegndnduddn
JzuanINAANTIUATUINS uarauesUIMsTigndesnisseauauls
wldlaegafuisnedndinueanisuinng anmindesvenisuinig
Rertesfunisesnuuueimsaniuil mnuamsnuveanisanussniely
paonsunsoonuuuianaeslilunuuinsg wasiliiAnaungess
TUN13MOUANBIAUABINITVDIGNAT NTLUIUNTITUINIT N15IANTT
sTUUNSUSNIsdwalin1sujiRauusnisungnaAtianuaaesiiuay
AUDINBUAILABINITVRIGNAT DL 1YNABILALIAMATN ABAASDINY
uiTevee A3yns mandad (2554) lddnuvuAsifunindnualuas
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Chapter 1

audanelalunisldusnissue usdnng AasUBsL 1R (W)
Y935 USAATULANTUNNUYIUAT NANTTITENUIT LABNINTINVDY
mmﬁqwa%Lﬁ'Enf°f°umﬂ%’u‘%mﬁmﬁﬂa&ﬂuswﬁ’umﬂ dlefiansan
anudanelalunisldusnissuen usdnng AasUBIsL 110 (W)
voeuslna wuseenidu 3 du laun drunisliusniswidnau wui
fanuitsnelesgluseduuniigade ninauudanisgnn Bouies
sesasunfe ninaulddesdgnimminzay wagdesdigndo niineu
aunsansuAnuLaglideyalaegedniay Fruanuiliuinis wuan
fauiisnelaegluszdiuanniign fie Inisdaaauiiarsnumaizay
se9aanfe insdnansdudnedradudndqu wazdesiign fe fd1utu
Lf’fﬁﬁ@i@ﬁwﬂ%ﬁmiaEJNLWENW@ wagaugUuuunsiiuIng wudn
frnuiianelaoglusefunniigade dnsimuanania-Ua Tunsli
USSR umIngaY se9asunfe dnnslrusnnsedradusyuuseleu
wazdesdignie T9wruteslivinisegrudfivsne uazasnadosfi
NATeveUsERLS waanszane (2556) lednwises AruReneledid
maﬁaﬂa%’adauﬂszammqmimmmsuaqqﬂé’wﬁm‘bﬁu‘%miﬁmmﬁﬂ?m{l,‘w8
A1U13UEN 3199 Nan1FITenuI arufanelavestadudiulsyau
manismandrulugfioglussduiniign sudnvaznisnigam
AUNTAUESUNTNAIN FUYARINTHIAUINIT MunszuIunsiiuiInig
Fuaaufl #1us1An wardundnSue dau Oliver (1999) na11n
ms’;’mzﬁummﬁﬂﬁmaqgﬂﬁﬂuwiazﬁﬁﬁ?u fiausnduiiezdostivun
Gua‘uL%mmmzﬁuﬁmmaﬁuaqqnﬁwﬁj’ﬁmm’aﬁuﬂyﬂLLaz‘U‘%mié’w
Tnensussidiuseiusiruaitu sxfiansanain 3 47 Ae Harudile
(Cognitive) wuneia n1sfignAiAnmnudlasedaninuaiuisaly
nsuinsvesssiTluseduiilidnts TRemudn (Affective) nanods
mmi’ﬁmﬁauqiﬁmmﬂmLL‘w'wﬁa TngfansanainAuyo UL RLT Y
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| 1

anugnladlonlduinig uaznisuinisvesssiafifinnuddasiogndn
N13n58911 (Action) MU"8EY TEAUEATNIEVRIANIITNANALTWIAUAR
fignAilsiegsia Lﬂ@mmmiwaimﬂumsmhﬁa%’wﬁ u Lilens
wisunfeulunsuansesn umaUssouflaziovuzeUassnuas
Junginssuiudeunseunn Tnefinnsanainnisnseviiignatlduions
Mngsiauisilaglildansedu gnanlduinmadudsedaiiane
wazlduinisnasnludneniuu uae Bourdeau (2005) Nd1731 M3
AuaIuIsavean1suinisludagdu dfauinisfiudusinedn
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