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Abstract

The research objective is to study marketing mix communication
strategies of the online media of alcohol industries in Thai society. Data
collecting of the quantitative research is content analysis on facebookfanpage
while the qualitative research are textual analysis on facebookfanpage as
well as website of alcohol industries and document analysis of data relating
to alcohol marketing communication on purposive sampling of 15 alcohol
brands. The quantitative research results indicated that from April 2013 to
January 2014, the alcohol industries used facebookfanpage to communicate
marketing and brand information to consumers including the total of 8,280
times. Johnnie walker has been a favorite brand of facebook fanpage members
which was reflected by the number of facebookfanpage likes [ 2,269,493 times ]
and shares [235,056 times]. The qualitative research results indicated the
marketing mix communication strategies of alcohol industries focused on 4Ps.
For the Product strategy, it found product-related appeals, and emotional
appeals relating to the consumers’ feelings. In the Price strategy, alcohol
industries used social media to provide alcohol beverage’s special price.
Regarding the Place strategy, alcohol industries stressed on the product sale
locations and alcohol drinking locations. For the Promotion strategy, alcohol
industries highlighted on the marketing promotion through many activities
such as sport and music activities, entertainment and party activities, art and
sex appeal activities, mobile application activities, public relations, and sale

promotion activities.
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