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MARKETING MIX FACTORS AFFECTING RENTAL DECISIONS OF VENDOR AT THE BANGSAEN
WALKING STREET MARKETS IN CHON BURI
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ABSTRACT

This study was purposed to study the behavior of seller in three markets: Wangmuk ,
Dek Ouad Dee Bangsaen and Walking Street Bangsaen and was conducted to find out the
marketing mix factors that influence the decision to rent space. Data collection is an
interview with sellers in the market. Descriptive statistics and chi-square tests were used to

find the relationship of marketing mix to the selection of the Walking Street Bangsaen

The result showed the most of the seller were female with average age is 36 years.
They were undergraduate degree and a career as a seller of the market. The seller focus on
marketing mix at a high and highest level. The factor that influence the decision in the

medium level is the number of parking spaces.



